
RADIO VERULAM – LIVE EVENT OR OUTSIDE BROADCAST 

 

Coverage of day out for local care home residents 

 

This submission is of a three hour programmes broadcast from Southend and featuring the care 

home residents, their carers and the taxi drivers who went to the coast for a day out from St Albans 

in July 2020. 

In summary 

We produced interesting and engaging content for our radio and social media audiences, highlighted 

two under-represented communities (elderly and ethnic minority), gained significant marketing 

reach and signed a new advertiser. 

Need and target community 

Older people often feel isolated and, while they are active in mind, may feel confined and 

constrained in what they can do.  A trip out can change not just the day of the trip but the days 

leading up and weeks and months afterwards. 

The target community was people isolated or in care homes where levels of empowerment are 

naturally low. 

  



 

Planning 

Planning started in April 2019 when Max 

Yassin from local taxi company Corker Cars 

came in to our studios talk about the 

company and mentioned that they wanted to 

run a day trip to Southend for old people in 

our area. 

We immediately said we’d like to add to the 

special nature of the day out by broadcasting 

it and started with Max and the team at 

Corker to plan the broadcast. 

We identified that the most reliable technical 

method was to use remote voicetracking with 

a 20-30 minute time buffer and a 4G or wifi 

connection and tested out the setup 

successfully. 

 

As the day approached, members of our 

team contacted past advertisers and Holiday 

Inn agreed to provide a sit-down breakfast fir 

everyone and a rendezvous point in their car 

park close to the M25. 

A team of five volunteers was assembled, 

covering social media, video and broadcast. 

We contacted a local Southend resident from 

the music scene and they also agreed to 

provide some local colour during the 

programme. 

 

Delivery 

We pre-recorded segments with Max Yassin, one of the founders of Corker Cars, and at the 

breakfast with carers and participants. 

The team then travelled to Southend in convoy with the taxis and captured photos and video on the 

way.  

One in Southend, we established connectivity, edited interviews and interviewed participants plus a 

local music scene legend and complied links and interviews using Myriad Remote Voicetracking.  We 

were under time pressure as we had decided to keep the delay between interviews and on air as 

short as practical to give the real feel of the day as it unfolded.  Our base was a seafront café. 



Three hours of programming was broadcast that afternoon and a highlights programme and podcast 

were created in the following few days.  Significant social media output was also undertaken. 

 

Impact 

The impact for us was incredible.  The participants loved the added excitement of being on the radio, 

the taxi drivers felt very proud that they could talk about what they were doing, carers felt 

appreciated and our listeners heard some lovely, sometimes moving, stories of seaside holidays 

remembered and what it means for people in care homes to get out for the day. 

The volunteers involved got a huge buzz from being part of something quite special. 

We also gained a long term advertiser in Corker Cars and the social media coverage they created 

gave us exposure to new audiences, particularly our local Bangladeshi and Pakistani communities 

from which many of their drivers come.   Corker Cars also gained, with Holiday Inn making them 

their local preferred supplier for guest taxis and at least one care home doing the same. 

The audio 

In the submitted audio, you will hear excerpts from the programme broadcast on the day, with 

contributions from the elderly people, the Corker Cars taxi drivers, carers, and Mark Cunningham on 

the Southend music scene. 

The output 

The programme was a special edition of Afternoon Verulam broadcast “as live” between 1300 and 

1600 on the day of the trip, and a one hour broadcast of highlights was aired five days later. 


